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Job Title: Director, Product Marketing
Department:  Marketing
Reports to:  Sr. Director of Global Marketing & Education
Employment Type: Exempt 


About Precision IO Group  
Precision IO Group is a newly formed entity created through the combination of Quantum Surgical and NeuWave Medical — bringing together complementary technologies, expertise, and global capabilities in interventional oncology. 
The Group is dedicated to advancing cutting-edge innovation that empowers physicians to deliver precise, minimally invasive cancer treatments and improve outcomes for cancer patients. By integrating robotics, AI and enabling remote procedures, the Precision IO Group aims to transform the standard of care in tumor ablation and interventional oncology procedures.
Dedicated to elevating interventional oncology programs and outcomes, Quantum Surgical and NeuWave Medical integrate advanced robotic guidance with precision microwave ablation, empowering physicians to treat more challenging lesions for more patients with consistent, evidence-backed solutions.  We build differentiated solutions that help customers make faster, smarter decisions, backed by a brand, positioning, and go-to-market execution that scales globally.

Position Summary
The Director of Product Marketing will lead a team of brand marketers to shape all elements of global execution across the NeuWave Medical Inc and Quantum Surgical Inc Business Units.
As a senior leader on the Marketing team, you will set the product marketing vision, operating cadence, and standards that enable consistent, high-impact brand execution across campaigns, launches, events, content, and enablement for both NeuWave Medical Inc and Quantum Surgical Inc.
The Director of Product Marketing will own product marketing strategy and downstream brand execution for Precision IO Group’s NeuWave Medical Inc and Quantum Surgical Inc Business Units. Reporting to the Senior Director of Global Marketing & Education, this leader will translate business strategy into clear positioning, messaging, and integrated go-to-market plans that drive awareness, demand, and revenue growth across regions and channels.
This is a hands-on leadership role that combines strategic storytelling with operational excellence. You will lead and develop a team of brand marketers, partner closely with Sales, Education and Upstream Marketing, and build the playbooks, assets, and measurement systems needed to deliver consistent global execution and improve pipeline and adoption.

Key Accountabilities

· Lead, coach, and scale a team of brand marketers supporting NeuWave Medical Inc and Quantum Surgical Inc; set goals, operating rhythms, and quality standards for global execution.
· Define positioning, messaging architecture, and narrative frameworks for each Business Unit; ensure differentiation is clear across audiences and regions.
· Own integrated go-to-market strategy across the customer lifecycle (awareness → conversion → adoption), aligning launches, campaigns, content, events, and digital programs.
· Drive global execution planning: annual/quarterly marketing plans, launch calendars, and cross-functional workbacks; remove blockers and ensure on-time delivery.
· Create and maintain core assets and enablement: pitch decks, one-pagers, competitive battlecards, messaging guides, case studies, and sales plays.
· Lead executive-ready storytelling for key moments (product announcements, customer stories, industry events, analyst engagements) and ensure brand consistency.
· Establish measurement frameworks and reporting (pipeline influence, conversion, adoption, share of voice, campaign performance); use insights to optimize spend and tactics.
· Ensure all external-facing messaging and claims are accurate and appropriately reviewed; maintain strong partnership with Legal/Compliance as applicable.
· Align with Sales and Regional Marketing leaders to localize global strategy, improve field execution, and capture feedback for continuous improvement.


Education, Experience & Skills

· Bachelor’s degree required; MBA or advanced degree preferred.
· 5+ years of experience in product marketing, brand marketing, or go-to-market leadership, 
· Proven ability to lead cross-functionally with Product, Sales, Customer Success, and Regional Marketing to deliver global programs on time and at scale.
· Strong strategic thinking and execution discipline: can move from insight to narrative to plan to measurable outcomes.
· Demonstrated success leading product launches and integrated campaigns across multiple channels and regions.
· Strong analytical orientation and comfort using data to guide prioritization, measure performance, and optimize marketing investments.
· Excellent communication skills; able to influence senior stakeholders and craft clear, compelling stories for internal and external audiences.

Travel Requirements

· Ability to travel up to 25–40% (as needed) for customer meetings, team offsites, and industry events.


Equal Opportunity Employer

Precision IO Group is an equal opportunity employer. We are committed to creating an inclusive environment and do not discriminate based on race, color, religion, sex, sexual orientation, gender identity, national origin, age, disability, veteran status, or any other protected status.
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