[image: ]
	
	
	




Job Title: VP, Global Strategic Marketing
Department:  Global Strategic Marketing
Reports to: President of NeuWave Medical and Head of Commercial for Precision IO Group
Employment Type: Exempt 


About Precision IO Group  
Precision IO Group is a newly formed entity created through the combination of Quantum Surgical and NeuWave Medical — bringing together complementary technologies, expertise, and global capabilities in interventional oncology. 
The Group is dedicated to advancing cutting-edge innovation that empowers physicians to deliver precise, minimally invasive cancer treatments and improve outcomes for cancer patients. By integrating robotics, AI and enabling remote procedures, the Precision IO Group aims to transform the standard of care in tumor ablation and interventional oncology procedures.
Dedicated to elevating interventional oncology programs and outcomes, Quantum Surgical and NeuWave Medical integrate advanced robotic guidance with precision microwave ablation, empowering physicians to treat more challenging lesions for more patients with consistent, evidence-backed solutions.

Position Summary
The VP, Global Strategic Marketing will be a visionary strategic marketing leader to drive Precision IO Group’s global strategy across interventional oncology treatments and robotic programs and will play a key role in supporting Precision IO Group’s mission to improve patient outcomes through innovative medical device technologies. 
This position is responsible for leading the development and execution of an integrated portfolio strategy spanning NeuWave Medical, Inc and Quantum Surgical, Inc. This includes a keen focus on leading and coordinating critical processes related to developing strategic marketing plans, market research to drive insight generation and unmet need identification, product and platform strategy, portfolio development and management, new product launches, and business planning and performance tracking. This role is pivotal to expanding Precision IO Group’s leadership in interventional oncology through differentiated therapy and robotics-enabled solutions.
The primary focus of this role is to lead the strategic evolution of Precision IO Group’s interventional oncology portfolio—accelerating adoption of ablation and related therapies while scaling robotic programs that expand access, consistency, and outcomes across global care pathways. This position will work cross functionally to develop the clinical and economic evidence strategy to prove value across the care continuum (procedure efficiency, utilization, site economics, and patient outcomes) and translate that evidence into compelling messaging for hospitals, physicians, and broader stakeholders.
The VP, Global Strategic Marketing will have a global mindset, deep interventional oncology market and technology knowledge (energy-based therapies and robotics), established relationships within the interventional radiology, surgical oncology, and broader oncology community, and a proven ability to influence across complex healthcare environments. This position will work cross-functionally with clinical science, medical affairs, R&D, regulatory, marketing, compliance, sales, and other internal stakeholders, including coordinating priorities across NeuWave Medical, Inc and Quantum Surgical, Inc.

Key Accountabilities

· Own the multi‑year global portfolio and business plan (including 5‑year roadmap, R&D alignment, and M&A input) for Precision IO Group’s interventional oncology and robotic platforms across NeuWave Medical Inc and Quantum Surgical Inc to drive sustainable growth.
· Define procedure and care‑pathway roadmaps and playbooks (from patient selection and workflow design to technology utilization), remove adoption barriers, and shape the role of Precision IO Group therapies and robotics within multidisciplinary tumor boards, interventional suites, and surgical workflows.
· Lead product and technology strategy across energy delivery systems, disposables, robotics, software, and data/AI; prioritize pipeline investments, translate clinical needs into requirements, and partner with R&D to deliver next‑generation solutions across the NeuWave Medical Inc and Quantum Surgical Inc portfolios.
· Create clear value propositions, segmentation, pricing and global/regional launch plans; drive market‑focused demand generation and adoption strategies across regions for interventional oncology treatments and robotic programs.
· Own evidence generation and clinical claims strategy, ensure clinical input is integrated into product design, and translate outcomes into economic and clinical value messaging for payers and providers across interventional oncology indications and robotic-assisted programs.
· Lead cross‑organizational execution with Commercial, R&D, Global Education, Program Management, Regional Marketing and Business Development to operationalize strategy and product launches—driving alignment and accountability across Precision IO Group, NeuWave Medical Inc, and Quantum Surgical Inc.
· Direct market intelligence and competitive market assessment to inform positioning, lifecycle decisions and response plans; continually scan for disruptive trends in interventional oncology, energy‑based therapies, and surgical robotics, and translate competitor actions into strategic implications.
· Cultivate relationships with interventional radiologists, surgical oncologists, hepatobiliary surgeons, and oncology leadership to shape multidisciplinary decision‑making and accelerate adoption of Precision IO Group therapies and robotic programs.
· Lead long‑range financial planning for the portfolio (market sizing, revenue and margin forecasts, scenario planning, and investment cases), ensuring alignment between strategy, operating plans, and capital allocation priorities.
· Build and continuously refine the investor story for Precision IO Group’s interventional oncology and robotics growth thesis—articulating market landscape, differentiation, milestones, and performance tracking in partnership with executive leadership.

Education, Experience & Skills
· Bachelor’s degree in Business Administration, Marketing, Engineering or related field required. Advanced degree (e.g., M.B.A.) is highly preferred.
· 12+ years of relevant business experience in strategic marketing, product management, and/or commercial leadership is required, ideally within interventional oncology, surgical oncology, medical devices, and/or robotics.
· Interventional oncology and/or surgical robotics market knowledge with proven ability to learn complex technology/clinical applications required (energy‑based therapies, disposables, capital equipment, and enabling software).
· Clinical Depth: Deep understanding of image‑guided interventional oncology procedures and the technical requirements and workflow nuances of ablation and robotics‑enabled interventions.
· Digital Fluency: Experience working with software and robotics engineering teams on workflow software, planning/navigation, connectivity, and data/AI capabilities that improve clinical utility and outcomes.
· Financial & Economic Acumen: Ability to develop long‑range financial plans, market forecasts, and investment cases, and articulate a differentiated growth thesis for internal governance and external stakeholder conversations (as applicable).
· Effective leadership in a matrix organization and the talent to act as an organizational change agent and leader across multiple business units/operating companies are required.
· Proven behaviors as a strong partner and team player, especially with functions including global education, R&D, commercial field leadership, regulatory affairs, clinical affairs and operations/planning/manufacturing, and the ability to align teams across NeuWave Inc and Quantum Surgical Inc.

Travel Requirements

· Ability to travel globally up to 30% for customer engagement and major clinical congresses.


Equal Opportunity Employer

Precision IO Group is an equal opportunity employer. We are committed to creating an inclusive environment and do not discriminate based on race, color, religion, sex, sexual orientation, gender identity, national origin, age, disability, veteran status, or any other protected status.

	
	
	



image1.png
9) Precision 10
@ Group




