MJA Podcasts V

The Medical Journal of Australia

Expert voices led by an
experienced journalist, delivered
by the trusted MJA brand
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Who is eligible for GLP1-RAs? k

With the proliferation of GLP 1s glabally, a mew study
published in the MJA aims to provide an estimate of the  [is
number of adults eligible for TGA approved medicine
for chronic weight management. At least fourin ten h
adults are eligible for the drug and hund reds of
thousands are eligible for the treatment of secondary
prevention of heart disease. My name is Sally Block, t...
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What's special about MJA Podcasts?

Each MJA Podcast offers an interview-style discussion with an experienced journalist, guiding the
conversation to ensure engaging and relevant content that is informative and practically applicable to

the audience of doctors and healthcare professionals.
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« Optional distribution to AMPCo's database

Sponsor Visibilty

+ Audio acknowledgments

+ Episode branding opportunities

« Promotion across MJA ecosystem

58,000+
listeners each -
year

Available on
major podcast
platforms

4 )
Public Podcast Format &5 Doctors-Only Podcast Format
é)_ O + Published across major podcast channels O a + Restricted HCP audience
- Available on the MJA Education webpage Q - Registration-gated access
- Targeted clincal engagement
- J
//3 Extended Audience Reach /| Targeted Medical Audience
00 + Accessible nationwide for two years L _ + Reach healthcare professionals
f@’] + Included in eDMs sent to MJA networks \|/ + Segmented audience targeting
+ Educational content focus

Reporting & Insights
+ Audience analytics
R + Listener engagement metrics
+ Campaign performance reporting

I|||
o
|
—

00 1000+
000 -
~r—~—, average listens
per episode
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Partner with MJUA
to educate, engage
and drive impact
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What's included in this partnership?

Your MJA Podcast partnership delivers expert-led education and measurable impact.
Here is what's included:
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End-to-end content
coordination

Expert interview
recording

Publishing to website
and podcast platforms

Email newsletter
distribution

Prominent placement
of your brand

Campaign report/
analytics

We work with you to provide a topic brief, including proposed interview
questions, for consideration by the MJA Editorial Team.

Our experienced journalist researches the topic and conducts a 25-30
minute interview with 1-2 subject matter experts.

The MJA podcast is published for distribution across the major podcast
channels (including Spotify, Apple Podcasts and YouTube) and to the
MJA website, or can be restricted for verified doctors only to access.

Distributed to MJA and InSight+ audiences via our regular newsletters.
For an additional cost, extend your reach with a solus eDM to a targeted
audience of your choosing.

Client branding featured on the podcast webpage. If a solus eDM is
included, your display ads run alongside the content. Acknowledgement
within the audio and within the podcast description.

After the podcast is released, we report on consumption metrics within
an agreed time frame.



J.- How it works?
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Contract

Formal agreement and }
deliverables established

An experienced MJA journalist
records the podcast with the
subject matter expert/s
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Record

Client reviews and }
approves the podcast

Approval

ustralasian Medical Publishing Company

Brief

Client provides briefing
notes, topic & questions

together
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Coordination .

AMPCo plans the
‘ podcast, confirms the
speaker/s, and brings it all
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Publish

The podcast is
published on the
MJA website

]
Report @

Performance report;
including reach, listener
behaviour, and content
insights
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